Always Already New Media, History, and the Data of Culture Lisa Gitelman

Mass medias has existed since the verge of time as its history extends back past the sunrises of written history to the person who then needed to connect with a bigger gathering of crowd through any type of correspondence, in any case a sketch on the mass of a give in, or just by recounting a story to a gathering of individuals. According to the author, the accounts of mass media can be traced back to the beginning of shows that were executed in different societies. "Media" was initially specified in the 1920s, yet in those days, it alluded to something that had its cause much in history and the phrase Mass Media started with the print that was its initial case. The main newspaper was printed in China around 867 A.D. However because of the high cost of paper and absence of education among individuals, it didn't thrive. The article however fails to point out that it was Johannes Gutenberg, who surprisingly created a book in a printing press in 1463. Be that as it may, the innovation of printing press in the late fifteenth century offered ascend to the primary types of mass correspondence, empowering production of books and daily papers on a bigger scale than beforehand conceivable. As per article, mass medias alludes all things considered to all media advancements, including the Internet, TV, daily papers and radio, which are utilized for mass interchanges, and to associations which manage these advances (Littlejohn, 2018). 

I agree with the theory the author is trying to advance to an extent that throughout the early years, amid 2nd World War, radio, television, and video were presented. However, the article fails to acknowledge that the varying media offices turned out to be colossally prevalent as they gave data and stimulation. Recently, it is the Internet which has turned into the most recent and most predominant of all the mass medias.
Question: What roles has technology played in transforming Mass Media?
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